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Excellent range

As in the past, electronica will be an international summit
for the electronics industry again in 2008. However, some
unique contact opportunities - both quantitatively and
qualitatively - are available before the fair even begins.
Carefully directed online advertising allows you to reach your
target group without coverage loss - 24 hours a day and 7
days a week using effective banner advertising at the
electronica website or our strictly permission- based newsletter,
which goes out on a regular basis. No matter which you
choose, you will profit from their outstanding range, and
your latest developments and messages are guaranteed to
be noticed.

All of the above information was gathered during registration for electronica or is based on a survey
of visitors (tns-Infratest) conducted during the fair.

advertising success
Key target group

When it comes to investments, the more than 66,000
recipients of the electronica Newsletter and everyone who
visits the electronica website are an important target group.
Their unique quality is underscored by a recent visitor survey:
94% are decision-makers, 32% of whom are the final
decision-making authority, and 72% hold executive positions,
17% of them in uppermost management.

Precisely defined areas of interest

Besides traditional areas, innovative, rapidly growing application sectors such as automotive
and wireless are increasingly the focus of visitor interest. Take advantage of electronica's
unique profile to direct their interest to your company.

Semiconductors

Measuring/testing technology

Interconnection technology

Passive components

PCBs and EMS

Sensors and microsystems

Displays

Cable

Relays, switches, keyboards

Power supply

Embedded systems

Electronic design (ED/EDA)

Automotive innovations

Housing technology

Wireless communication

Servo technology/drive elements

System components

MEMS

25%

19%

16%

16%

15%

15%

14%

12%

12%

12%

11%

10%

9%

8%

5%

4%

3%

3%

Multiple responses possible
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All of the above information was gathered during registration for electronica or is based on a survey
of visitors (tns-Infratest) conducted during the fair.

10 - 49
employees

50 bis 499
employees

No response

1.000 bis 9.999
employees

500 bis 999
employees

> 10.000
employees

1 bis 9
employees

Favorable distribution of recipients based on company size

The balanced number of recipients from companies of different sizes creates a broad target-
group base and increases efficiency.

Unique advertising opportunities

+ 01)  electronica Newsletter
The industry newsletter that goes out to the corresponding
target group. Firmly established in the international electronics
industry as a sound decision-making aid for investments.

+ 02)  electronica Premium Newsletter
Your exclusive newsletter with selectable recipients. Perfect
for anyone who wants to be the center of attention among
members of a specific target group.

+ 03)  electronica visitor e-mailings
Exclusively for exhibitors: address specific electronica visitors
before or after the fair without any coverage loss. Visitor e-
mailings are effective and direct.

+ 04)  electronica service e-mailing
Exclusively for exhibitors: use an oversized skyscraper in the
confirmation e-mailing for online registration to communicate
with visitors.

+ 05)  electronica portal
A premium location in relevant surroundings: the electronica
portal www.global-electronics.net gives users a comprehensive
look at the industry including the latest trends and
developments as well as product innovations.

Discounts
5% when you order any 2 of the above products at the same
time.
10% when you order any 3 of the above products at the
same time.
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Number of recipients Approx. 66,000
(Some 26,000 of whom speak English)

Distribution
Germany, Europe and rest of world

Frequency Every 14 days

File formats GIF, JPG - max. 15 KB

Reporting
Number of times ad clicked and newsletter opened

Prices (in €)
Premium News I 171x513 pixels 2,350
Premium News II 171x342 pixels 1,800
Breaking News 460x149 pixels 1,400
Text ad 5 lines, 70 char. each 1,300
Two-liner 2 lines, 70 char. each 1,050

Prices valid until Dec. 31, 2008Special issues for electronica 2008
Automotive, Wireless, Embedded, Micronano

Number of recipients Approx. 50,000

Distribution Germany and Europe

Content Fair-related information only

Ads For exhibitors only

Prices as indicated to the right

Breaking News

460x149 pixels

€ 1,400

Text ad 5 lines, 70 characters each,
€ 1,300

Two-liner, 70 characters each, € 1,050

Premium News I

171x513 pixels

€ 2,350

Premium News II

171x342 pixels

€ 1,800

Take advantage of this target-group-oriented multiplier for
lasting product promotion and image advertising. Every 14
days the electronica Newsletter puts you on screen in front
of relevant specialists and executives. You can design and
emphasize you advertising messages any way you please.
Information is exacting and extremely timely, so it is the
perfect backdrop for your online advertising.

+ 01) electronica Newsletter

 Sample electronica newsletter
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Selection
Based on areas of interest, department, industry,
company size, country, postal code.

Content
You provide photographs and copy in HTML format
(assistance with layout, etc. is available from our sales
agency).

Sent by
electronica and your company.

Lead time/Mail date
Lead time for production is 4 working days (or 8 working
days when using selections). Mail date by mutual
agreement.

Restrictions
Entire distribution list may only be used once each
month.

Reporting
Number of times opened.

Prices (in €)
Set-up-Fee 250
Price per address 0.38
Min. order     5,000 addresses
Price example: (10,000 x 0.38 €) + 250 € = 4,050 €

Prices valid until Dec. 31, 2008

Please note: Authorization for actual mailing is the responsibility of Messe München GmbH.

Communicate your messages to your target group. The
electronica Premium Newsletter is compiled on the basis of
finished content that you provide and supports the integration
of links and an interactive order system. For an additional
fee, our sales agency would be pleased to help you with
issues such as content layout, etc. A selection of rented
addresses based on criteria that are important to you ensure
that your information makes it to the right decision-makers.

+ 02) electronica Premium Newsletter

 Sample electronica Premium Newsletter
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Please note: Authorization for actual mailing is the responsibility of Messe München GmbH.

Formats:
Exclusive banner: 557x49 pixels
Standard banner: 180x49 pixels

Mailings
Three mailings in October and November (your ad
appears in all three mailings).

File formats GIF, JPG - max. 15 KB

Reporting
Number of ad impressions, number of ad clicks.

Prices (in €)
Exclusive banner 1 available 6,600
Standard banner 3 available 4,500

May only be ordered by exhibitors

Prices valid until Dec. 31, 2008

Formats:
Exclusive banner: 557x49 pixels
Standard banner: 180x49 pixels

Mailing
One mailing in November.

File formats GIF, JPG - max. 15 KB

Reporting
Number of ad impressions, number of ad clicks.

Prices (in €)
Exclusive banner 1 available 5,900
Standard banner 3 available 3,900

May only be ordered by exhibitors.

Prices valid until Dec. 31, 2008

Exclusive banner
557x49 pixels

Standard banner
180x49 pixels

Standard banner
180x49 pixels

Standard banner
180x49 pixels

Banner ads in official visitor invitation
e-mailing
Profit from visitor invitations that generate a great deal
of attention! We use an e-mailing to personally invite
former visitors (approx. 63,000) to attend electronica
again in 2008. In 2006 the open rate was 72%, which
means that nearly three-fourths of all recipients will
see your ad.

Banner ad in thank-you e-mailing
Take advantage of the fair's success! This emailing goes
out to this year's electronica visitors to thank them for
attending the fair and to give them a brief preview of
the next exhibition.

You can join us in saying thank-you with a personal ad
and profit from this effective form of advertising with
no coverage loss. We expect the emailing to go out to
some 60,000 recipients. Since only four ads are
available, they will be sold on a first-come, first-served
basis!

+ 03) electronica visitor e-mailings

Sample visitor invitation e-mailing and thank-you e-mailing
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Formats:
Skyscraper: 120x600 pixels

File formats GIF, JPG - max. 15 KB

Reporting
Number of ad impressions, number of ad clicks.

Prices (in €)
Skyscraper 1 available 9,900

May only be ordered by exhibitors

Prices valid until Dec. 31, 2008

Sk
ys

cr
ap

er
 1

20
x6

00
 p

ix
el

s

+ 04) electronica service e-mailing

Exclusive banner ads in ticket-order
confirmation
Secure your personal ticket to 100% attention. As in
the past, some 50,000 visitors will go online prior to
the fair to register for electronica 2008. They then
receive a ticket voucher in an e-mail confirming their
order.

You can take advantage of this opportunity and place
your ad in this exclusive medium. Your skyscraper ad
will appear next to the additional information about
the fair. The advantage: absolutely no coverage loss
because you only reach actual electronica visitors.

 Sample electronica service e-mailing
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Order type per 1,000 page impressions (TPI)

Minimum order 20,000 PIs

File formats GIF, JPG - max. 15 KB

Reporting
Number of ad impressions, number of ad clicks.

Price (in €)
Fullsize banner 468x60 pixels 49/TPI

Prices valid until Dec. 31, 2008

Fullsize banner, 468x60 pixels

Showcase your company and your latest developments at
the electronica theme portal and acquire new customers
from all sectors. With an average of 100,000 page impressions
per month (IVW counting method), the website is an extremely
effective platform that truly allows you to reach all industry
decision-makers.

+ 05) electronica portal

Placement
Banners can be run in the header section of the website.
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Nr. 1 Jan. 16, 2008

Nr. 2 Jan. 30, 2008

Nr. 3 Feb. 13, 2008

Nr. 4 Feb. 27, 2008

Nr. 5 Mar. 12, 2008

Nr. 6 Mar. 26, 2008

Nr. 7 Apr. 9, 2008

Nr. 8 Apr. 23, 2008

Nr. 9 May 7, 2008

Nr. 10 May 21, 2008

Nr. 11 June 4, 2008

Nr. 12 June 18, 2008

Nr. 13 July 2, 2008

Nr. 14 July 16, 2008

Nr. 15 July, 30, 2008

Nr. 16 Aug. 13, 2008

Nr. 17 Aug. 27, 2008

Nr. 18 Sept. 10, 2008

Nr. 19 Sept. 24, 2008

Nr. 20 Oct. 8, 2008

Nr. 21 Oct. 22, 2008

Nr. 22 Nov. 5, 2008

Nr. 23 Nov. 19, 2008

Nr. 24 Dec. 3, 2008

Nr. 25 Dec. 17, 2008

Nr. 1 CW 2

Nr. 2 CW 4

Nr. 3 CW 6

Nr. 4 CW 8

Nr. 5 CW 10

Nr. 6 CW 12

Nr. 7 CW 14

Nr. 8 CW 16

Nr. 9 CW 18

Nr. 10 CW 20

Nr. 11 CW 22

Nr. 12 CW 24

Nr. 13 CW 26

Nr. 14 CW 28

Nr. 15 CW 30

Nr. 16 CW 32

Nr. 17 CW 34

Nr. 18 CW 38

Nr. 19 CW 44

Nr. 20 CW 46

Nr. 21 CW 48

Nr. 22 CW 50

Automotive Sept. 3, 2008

Wireless Sept. 17, 2008

Embedded Oct. 1, 2008

Micronano Oct. 15, 2008

Reduced distribution list

Approx. 50,000 addresses, Germany and Europe only

Distributed to at least 20,000 addresses

Mail dates electronica Newsletter

Ad deadline: 3 working days before mailing

Mail dates electronica Premium Newsletter
Each issue can only be booked once

Issue Date Issue DateSpecial editions of electronica Newsletter Date



Contact

A. Sutter Dialog Services GmbH
service partner of Messe München GmbH
Bottroper Straße 20, 45141 Essen
Postfach 10 09 42, 45009 Essen
Germany
phone +49 201 3101-435
fax +49 201 3101-9947
electronica@sutter.de

General Terms and Conditions

The General Term and Conditions for online advertising at
websites and other online media of Messe München GmbH
shall apply. They are available at www.electronica.de/agb.

Responsible

Messe München GmbH
Messegelände
81823 München, Deutschland
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