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1. The success of electronica: Dates and Facts from 2006 

1.1 Why is electronica such a successful trade fair? Why should a 
company exhibit at electronica? 
� electronica – the world’s leading trade show. Only electronica presents the 

complex world of electronics comprehensively and in all of its facets. Visitors get 
a complete overview of the branch; exhibitors meet the truly relevant decision-
makers. 

� electronica - the branch show. With 77.748 visitors, 2.961 exhibitors, 
152.000m² of exhibition space in 14 halls, not to mention 850 journalists, this fair 
is the focal point for the electronics world. 

� electronica – a true value-added fair. Presentations in growth sectors of 
individual industry platforms promote dialogue, interdisciplinary exchange and 
high-quality communication. 

� electronica – an applications fair. Three-quarters of all electronica visitors 
rated its orientation to the automotive, wireless, embedded and micronano-
systems as “excellent“ to “good“. 

� electronica – where the decision-makers go. The electronica is the meeting 
point for everyone in electronics with something to say: 94% of all visitors are 
decision-makers, with 72% in executive positions. 

� electronica - the fair for designers. The share of visitors concerned primarily 
with the development, design and construction of electronics applications and 
components have significantly increased: by 29%, 16% and 10%, respectively. 

� electronica – an international trade show. Visitors from 124 countries, foreign 
participation of 45% as well as the enormous growth rate of attendees from the 
USA, Central Europe, Russia, China, Japan, India and Brazil demonstrate that 
the most important markets of both today and tomorrow focus on the electronica.  

� electronica – the leading trade show. How do we know? Visitor surveys give 
us top marks: 97% rate the completeness and range of our offers with “good“ to 
“very good“, as do 91% the presence of market leaders and our international 
character. 

� electronica puts you right on targets for success. Look at the facts as seen 
by exhibitors: 82% of them rate the facilitation of new business relationships, 92% 
the cultivation of existing ones, 85% the preparation of follow-up business and 
51% the achievement of direct closes at the show with “excellent” to “good”. 

� electronica – the Munich trade fair. With one of the most modern fairgrounds in 
the world, the International Congress Centre Munich and ideal transport 
connections, the New Munich Trade Fair Centre offers everything transforms 
trade fair into successful trade fair.  
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1.2 What are electronica's other strengths? 
� Innovative concepts, constant ongoing development of the exhibition concept 

and integration of the industry’s latest developments and trends. 

� Firmly anchored in the market due to cooperation with trade associations, 
research organizations and the media. 

� Moderated forums and conferences promote the valuable transfer of knowledge 
and exchange of ideas based on actual experience in the halls. 

� Modern trade fair centre, popular location with wide range of recreational 
activities and excellent reputation around the world. 

 

1.3 How successful was electronica for exhibitors in 2006? 

1.3.1 Facts from 2006 

� 2.961 exhibitors from 47 countries presented themselves in 14 halls in an 
exhibition area of 152.000m². 

� 87% of the exhibitors rated the trade fair with “excellent” to “good”. 

� 76% of the exhibitors want to come back in 2008. 

 

1.3.2 What were the exhibitor’s goals and to what extent were they reached 
(exhibitor rating of “good” to “excellent”)? 

� Established new business ties: 82%. 

� Maintain/improve existing business ties: 92%. 

� Prepare follow-up business: 85%. 

� Company/product presentation, improve image: 93%. 

� Observe competition: 84%. 

� Exchange information: 91%. 

 

1.3.3 Which companies exhibit at electronica? 

� Companies that manufacture products and provide services that are used in 
the development, quality control, repair and maintenance of electronic 
assemblies, equipment and machines.  

� Sectors: Semiconductors, embedded systems, displays, micronano-systems, 
sensor technology, test and measurement, electronic-design (ED/EDA), passive 
components, electromechanics/system peripherals, power supplies, PCBs/other 
circuit carriers and EMS, assemblies and subsystems, automotive, wireless, 
information gathering and services. 
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1.4 How successful was electronica for visitors in 2006? 

1.4.1 Facts from 2006 

� 77.748 visitors from 124 countries attended the fair and gathered information 
about innovations and trends. 

� The visitor survey confirmed thet electronica is a decision-makers’ exhibition: 

94% of all visitors are decision-makers,  

72% of them hold management positions and 

32% of them have the sole decision-making authority at their respective 
companies. 

� 86% of the exhibitors rated the quality of the visitors as “good“ to “excellent“.  

� 95% of the visitors gave electronica an overall rating of “good“ to 
“excellent“. 

� 85% of the visitors would recommend electronica to others. 

� The share of international visitors increased to a total of 45%. 

 

1.4.2 What groups of visitors can exhibitors meet at electronica? 
� electronica is a strictly B2B exhibition: 99,3% of all visitors at electronica were 

trade representatives 

� electronica attracts people who are involved in the development and design of 
application-oriented electronic circuits and products 

� Relevant industries: electrical engineering, electronics, distribution, 
telecommunication, machine manufacturing, service providers, automotive, 
precision mechanics and optics, aviation and aerospace, medical technology, 
metalworking and metal processing, chemicals industry, software and IT. 
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2. FAQs for electronica 2008 

2.1 Why does electronica have a new logo? 
The new logo highlights the vitality and innovation of electronica. 

 

2.2 What are the opening hours of the exhibition? 
Tuesday 11 November and Wednesday 12 November 2008: 9:00 – 18:00 hrs. 

Thursday 13 November 2008: 9:00 – 19:00 hrs. 

Friday 14 November 2008: 9:00 – 17:00 hrs. 

 

2.3 When are the relevant deadlines? 

2.3.1 When is the application deadline for exhibitors? 
30 November 2007. 

 

2.3.2 When is the application deadline for co-exhibitors? 
15 May 2008. 

 

2.3.3 When is the deadline for being listed in the catalogue? 
May 2008. 

 

2.4 What will be the highlight topics at electronica 2008? 
� electronica automotive (exhibition, forum, congress). 

� electronica micronano-systems (exhibition, forum). 

� electronica wireless (exhibition, forum, congress). 

� Software Village (exhibition). 

 

2.5 What will be new in 2008? 
� MicroNanoWorld will become micronano-systems. 

� The German Federal Office of Economics and Export Control (BAFA), together 
with the Association of the German Trade Fair Industry (AUMA) will be supporting 
young, innovative German companies for the first time at electronica. The 
companies will be able to exhibit at the BAFA Joint Stand. 

� For the first time, there will be a Software Village in hall A6. 

� There will be two CEO-Roundtables, one for Semiconductors and one for 
Displays. 
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2.6 What are the major exhibition categories at electronica 2008? 
01 Semiconductors. 

02 Embedded Systems. 

03 Displays. 

04 micronano-systems. 

05 Sensor Technology. 

06 Test and Measurement. 

07 Electronic Design (ED/EDA). 

08 Passive Components. 

09 Electromechanics/System Peripherals. 

10 Power Supplies. 

11 PCBs, other Circuit Carriers and EMS. 

12 Assemblies and Subsystems. 

13 automotive. 

14 wireless. 

15 Information Gathering and Services. 

 

The applications relating to automotive, wireless and micronano-systems will be 
represented as separate domains (forum and exhibition). 

 

2.7 What events are planned for electronica 2008? 
� Two CEO-Roundtables, one for Semiconductors and one for Displays. 

� The ZVEI-Forum (German Electrical and Electronic Manufacturers' Association), 
electronica Forum, electronica automotive forum, electronica embedded forum 
and electronica micronano-systems Forum. 

� Conferences focusing on automotive and wireless. 

� Get-together of exhibitors to network. 

� Press conferences. 

� Events for customers organised by the exhibitors. 
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2.8 What is the difference between a forum and a conference? 
Forum:  

- discussion about market figures. 

- product-oriented. 

- advertising place for tangible products. 

- Munich International Trade Fairs does 
not select any topics.  

- short presentations. 

- all electronica visitors are welcome. 

- free of charge. 

 

Conference: 

- covers technology in general. 

- excludes product presentations. 

- topics are pre-selected. 

- limited access. 

- subject to a fee. 

  

 

 

2.9 What is the CEO-Roundtable? 
Munich International Trade Fairs will host two CEO-Roundtables for the target 
groups of CEOs and managing directors, which will feature upper-level executives 
from the electronics industry’s most important companies. The roundtable is MMG’s 
way of contributing to the transfer of knowledge and networking within the industry 
and of making the event a unique information platform that gives the audience 
insights into the global industry that are not otherwise available in any other setting. 

 

2.10 What is the pricing policy for electronica? 
Even though we have improved the range of our services, we have adjusted the 
prices only in line with the rate of inflation of approximately 1.5% per year. 

 

2.11 What is the new guest ticket concept for electronica 2008? 
� Exhibitors still pay only for guest tickets that have been redeemed (€16,50 per 

guest ticket). 

� Exhibitors pay for no more than 3 guest tickets per square meter of exhibition 
space rented. 

� Example: An exhibitor with a 50m² stand would be invoiced for no more 
than 150 guest tickets. All additional guest tickets would be free of charge. 

 

2.12 At what point are costs incurred in the event of a cancellation? 
Cancellation fees are incurred if the exhibiting company wants to return its stand 
space after the exhibitor has received written confirmation of its stand offer. No 
cancellation fees are incurred during the period between the submission of an 
application and prior to the issuance of the recommended stand location. A request 
for cancellation must be submitted in writing. If the stand space is subsequently 
rented to another party, the cancellation fee is 25% of the participation fee. If it is no 
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longer possible to rent the stand space to another party, the exhibitor will be invoiced 
for 100% of the participation fee. 

2.13 Are rooms for meetings and conferences available at the trade 
fair centre? 
Rooms for meetings and conferences are adjacent to all of the exhibition halls. They 
can accommodate between 8 and 150 people. 

 

2.14 Catalogue 

2.14.1 What are the services provided? 

For electronica, as with every other public exhibition in Germany, a catalogue will be 
released. It will include a list of exhibitors, co-exhibitors and additionally represented 
companies, the numbers of their respective stands and their range of products. The 
catalogue entry will include an entry in the printed catalogue as well as entries in the 
exhibitor database on the Internet and in the visitor information system at the trade 
fair, thereby providing the exhibitors enormous added value. This information will be 
available to visitors long before, during and after the fair.  

The entries are obligatory and subject to a fee.  

Additionally, it is possible to book extra entries (advertising, logo etc.). 

 

2.14.2 Where can I get a catalogue? 

The catalogue is free of charge for electronica attendees. One can get the catalogue 
at the fair by showing the voucher.  

 

2.14.3 When is the deadline for being listed in the catalogue? 

May 2008. 

 

2.15 Do exhibitors have any influence on the nomenclature? 
All additions and recommendations should first be presented to the project 
management. Such additions and recommendations will be investigated by an 
exhibition category committee and, if approved, will be incorporated into the fair. 

 

2.16 Visitor registration 

2.16.1 Why should electronica visitors be registered? 

Each visitor will receive a personalized, coded badge. Exhibitors will be able to track 
the badges at their booth and thereby immediately obtain information on the areas of 
interest to visitors. 
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Visitors can also register online for the fair in advance and avoid waiting in line when 
arriving at the fair ground. 

2.16.2 How do exhibitors benefit from lead retrieval? 

� Exhibitors will be able to receive valuable information about visitors at their 
stands, including address information, interests, job position, decision-making 
authority, investment volume and company size.  

� Visitor information can be processed both during and after the fair. 

� The visitor information generated by the lead-retrieval system will be available 
in electronic form and can be used during the fair, for example to ship 
requested information materials. 

� There will be no need to enter information from business cards and lead 
sheets (visitor report) manually after the fair. 

� Fully electronic lead retrieval will make it easier to respond to inquiries made 
during the fair. 

 

2.17 Technical data and capabilities 

2.17.1 Does WLAN exist? 

Exhibitors and visitors will be able to use wireless LAN at the fair ground.  

A computer with one of the following programs will be needed: Win98, Win2000 or 
WinXP and a WLAN connect card of the brand M3 Connect GmbH, which can be 
purchased at the MMG Info-Counters at the fairground. 

 

2.17.2 Who is the contact person for technical issues? 

In case of a technical problems, please contact the Technical Exhibition Services 
Division.  

 

2.17.3 What is the load-bearing capacity of the hall floors? 

The halls can be accessed by vehicles (apart from hall B0) and have at least 6 
entrances measuring 4.50m x 4.50m available. Hall B0 has one entrance measuring 
12.50m X 4m.  

The maximum permissible load-bearing capacity of the floors in all halls is 5t/m². 

A total truck weight of up to 60t is allowed. 

The maximum permissible fork-lift load is 14t.  

 

2.17.4 What are normal lighting, current and voltage 

The normal lighting in the halls will be provided by Munich International Trade Fairs. 
The normal artificial lighting in the halls during the actual fair will be approximately 50 
lux/m² (measured 1 m above the floor). 
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Mains Type: TN-S System. 

230 volt / 50Hz alternating current. 

3 x 400 volt / 50Hz three-phase current. 

 

2.17.5 Communications equipment 

Stand telephone, fax, data and antenna will be available via connection points 
located in the hall floor. For further questions and for use of adaptors, please contact 
Telekom. The order form for booking any communications devices can be found in 
the online Exhibitor Centre.  

 

2.18 Exhibitors’ passes 
For the duration of the trade fair, each exhibitor will receive 3 exhibitor passes free of 
charge for a stand of up to 20m² in size. For every additional 20m² or part thereof, 
one additional exhibitors’ pass is will be available to the exhibitor. 

Exhibitors in the focus areas may obtain 2 exhibitor passes per stand free of charge. 

The number of available exhibitors’ passes will not be increased for co-exhibitors 
and additionally represented companies.  

Additional exhibitors’ passes will be available from the trade fair management at €30 
each. Exhibitors’ passes will be available for stand personnel only, they will not be 
personalized and must not be passed on to third parties. 

The exhibitors’ pass will entitle the holder to free use of all Munich City Transport 
means (MVV) starting from one day before and until one day after the fair throughout 
the MVV region. 

  

2.19 Prices 

2.19.1 Costs related to m² 

Row stand: €199/m². 

Corner stand: €223/m². 

End stand: €231/m². 

Island stand: €237/m². 

� for two-storey stands , upper-storey stand space costs 80% of the respective  

    ground floor space. 

 

2.19.2 What is included in the combination packages? 

� Row Standard (row stand only from 20 – 36m²): €315/m² 

Comprises: stand assembly and dismantling, stand space (from 20 – 36m² as 
ordered), stand design as pictured in sales brochure, 1 table with 4 chairs 
(upholstered), 1 information counter, storage cabin with coat rack, 1 brochure rack, 1 
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display case, company lettering up to 15 letters (Helvetica font), logo and graphic 
surface available at a surcharge, carpeting, lighting, electricity connection including 2 
power outlets and electricity consumption. 

 

� Corner Standard (corner stand only from 20 – 36m²): €339/m² 

Comprises: stand assembly and dismantling, stand space (from 20 – 36m² as 
ordered), stand design as pictured in sales brochure, 1 table with 4 chairs 
(upholstered), 1 information counter, storage cabin with coat rack, 1 brochure rack, 1 
display case, company lettering up to 15 letters (Helvetica font), logo and graphic 
surface available at a surcharge, carpeting, lighting, electricity connection including 2 
power outlets and electricity consumption. 

 

� All Inclusive (row stand only – 20m²): €8,140 

Comprises: stand assembly and dismantling, stand space (20m² row), stand design 
as pictured in sales brochure, 1 table with 4 chairs (upholstered), 1 information 
counter, storage cabin with coat rack, 1 brochure rack, 1 display case, company 
lettering up to 15 letters (Helvetica font), logo and graphic surface available at a 
surcharge, carpeting, lighting, electricity connection including 2 power outlets and 
electricity consumption, stand cleaning, company listing in catalogue plus 100 guest 
tickets. 

 

2.19.7 What is included in the combination packages in the focus areas? 

� micronano-systems (9m²): €5.750 

Comprises: stand space, stand assembly and dismantling, carpeting, lighting, stand 
cleaning, 3kW electricity connection including electricity consumption, 1 workstation, 
1 high table with beech top, 3 bar stools, 1 glass display case, fully glazed with 3 
glass shelves and lighting, half-hour timeslot for lectures in the focus area, company 
entry in show catalogue, 2 press compartments, posting of 2 press releases and 2 
images on the Internet, inclusion in Munich International Trade Fairs’ advertising 
campaigns and press work, company lettering up to 15 letters (Helvetica font, black) 
and use of facilities (cloakroom, storage room and catering). 

 

� wireless (9m²): €5.100 

Comprises: stand space, stand assembly and dismantling, carpeting, lighting, stand 
cleaning, 3kW electricity connection including electricity consumption, 1 workstation, 
1 high table with beech top, 3 bar stools, 1 glass display case, fully glazed with 3 
glass shelves and lighting, half-hour timeslot for lectures in the focus area, company 
entry in show catalogue, 2 press compartments, posting of 2 press releases and 2 
images on the Internet, inclusion in Munich International Trade Fairs’ advertising 
campaigns and press work, company lettering up to 15 letters (Helvetica font, black) 
and use of facilities (cloakroom, storage room and catering). 
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� automotive (9m²): €5.000 

Comprises: stand space, stand assembly and dismantling, carpeting, lighting, stand 
cleaning, 3kW electricity connection including electricity consumption, 1 workstation, 
1 information counter with bar stool, 1 table with 4 chairs, 1 high display case, 1 
glass shelf, light grey walls that may be used as space for artwork, 1 tower element 
with space for artwork and logo, company entry in show catalogue, 2 press 
compartments, posting of 2 press releases and 2 images on the Internet, inclusion in 
Munich International Trade Fairs’ advertising campaigns and press work, company 
lettering up to 15 letters (Helvetica, black) and use of facilities (cloakroom, storage 
room, catering and meeting room). 

 

� automotive (12m²): €5.900 

Comprises: Stand space, stand assembly and dismantling, carpeting, lighting, stand 
cleaning, 3kW electricity connection including electricity consumption, 1 workstation, 
1 information counter with bar stool, 1 table with 4 chairs, 1 high display case, 1 
glass shelf, light grey walls that may be used as space for artwork, 1 tower element 
with space for artwork and logo, company entry in show catalogue, 2 press 
compartments, posting of 2 press releases and 2 images on the Internet, inclusion in 
Munich International Trade Fairs’ advertising campaigns and press work, company 
lettering up to 15 letters (Helvetica font, black) and use of facilities (cloakroom, 
storage room, catering and meeting room). 

 

2.19.4 How much does it cost to store a container at the outdoor  

exhibition site? 

Container site: 1.035 € 

 

2.19.5 How much does a visitor ticket cost? 

Day ticket: €32,50. 

2-day ticket: €55,00 

Permanent ticket: €75,00 

Group ticket: €23,50 

Students: €18,00 

 

2.19.6 What is the fee for co-exhibitors? 

There will be a fee of €200 for each co-exhibitor and additionally represented 
company.  

Co-exhibitors and additionally represented companies must be registered on a 
separate form by the main exhibitor. 
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2.19.7 What is included in the “advance payment for services”?  

For services which an exhibitor can use at his stand (e.g., electricity, water, 
telephone connections, guest tickets etc.), a lump-sum advance payment of €20 plus 
VAT per square meter of rented space will be required. An exhibitor will be 
charged/refunded the difference between the actual costs of the services and the 
advance payment in the final invoice to be sent out a few weeks after the end of the 
trade fair. 

 

2.19.8 What is the AUMA fee?  

The German Council of Trade Fairs and Exhibitions (AUMA) levies all exhibitors 
(German and foreign) a charge of €0,60 per square meter of rented exhibition space. 
This amount will be charged by Munich International Trade Fairs and transferred 
directly to AUMA. 

 

2.20 Who is the contact person for applications in terms of stand 
parties? 
Stand parties and other events must be registered with the Exhibition Director. 

 

2.21 Are there any catering companies on the fair ground? 
�Hoffmann Gastronomie &  

   Catering GmbH & Co. KG 

Am Messesee 4 

81829 München 

Phone: +49 (0) 89-949 241 00 

Fax.: +49 (0) 89-949 241 90 

info@hoffmann-events.de 

www.hoffmann-events.de 

 

� Käfer Service GmbH 

 

Am Messeturm 3 

81829 München 

Phone: +49 (0) 89-949 242 03 

Fax.: +49 (0) 89-949 242 09 

messe.catering@feinkost-kaefer.de 

www.feinkost-kaefer.de

2.22 Will parking be available? 
Exhibitors and visitors may use the parking garage and parking-lots on the 
fairgrounds for a fee. 

 

2.23 What is the difference between co-exhibitors and additionally 
represented companies? 
� Co-exhibitors exhibit at the stand of a main exhibitor, but have their own staff 

and their own products and/or services on display. Affiliates and subsidiaries of 
main exhibitors are considered co-exhibitors. Their application forms must be 
signed by the main exhibitor.  
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� Companies that have their products and/or services exhibited by a main exhibitor 
but do not have their own staff at the exhibition stand are considered additionally 
represented companies. Please note that sales and marketing organizations 
that exhibit the products of various manufacturers must register them as 
additionally represented companies. The application form must be signed by the 
additionally represented company. 

 

3. Stand construction 

3.1 What are the dates for set-up and dismantling? 
Stands may be set-up starting on 5 November 2008 at 8.00 hrs. 

All delivery and stand-construction vehicles must be removed from the halls and from 
the outdoor area by 16.00 hrs on the last day of set-up, 10 November 2008.  

Dismantling must be completed by 18 November at 18.00 hrs (Please see 3.4 
“Deposit”). 

  

3.2 What is the maximum construction height? 
The maximum construction height for one-storey stands must not exceed 6m. 

Before planning a two-storey stand, exhibitors must obtain MMG’s explicit written 
permission (maximum height: 7.5m; the second storey of the stand must not take up 
more than 50% of the floor space of the first storey). 

 

3.3 What is the minimum stand size? 
The minimum stand size is 20m². 

 

3.4 Why will vehicle drivers have to leave a €100 deposit to drive 
onto the grounds of the trade-fair center on the last day of the set-
up? 
The deposit is to ensure that everyone will have a chance to drive into the loading 
zone during set-up. Based on our experience during set-up at previous events, the 
€100 deposit is intended to guarantee that those who make deliveries on the last day 
of the set-up phase actually unload their vehicles and leave the loading zone within 
the allotted two hours in order to give other vehicles a chance to enter the loading 
zones. This rule applies to all events held at the Munich Trade Fair Centre and is a 
standard procedure for all exhibition centers in Germany. 
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3.5 Is there a stand construction company? 

���� Meplan is part of the Munich Fairs International group and is a reliable company 
for stand construction. 

Offices on the Munich Trade Fair ground:

Atrium vor der Halle B3 

81829 München 

Tel.: +49 (0) 89-949 27402 

+49 (0) 89.949 27406 

Fax.: +49 (0) 89-949 27403 

ibc@meplan.de 

Willy-Brandt-Allee 1 

81829 München 

Tel.: +49 (0) 89-949 249 80 123 

Fax.: +49 (0) 89-949 249 89 

info@meplan.de 

www.meplan.de

 


